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Management from the University of Mysore with research focused on emotional branding of FMCG
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teaching and research interests span Business Analytics, Statistics, Operations Research, Marketing,
and Data-Driven Decision Making. She is proficient in analytical and statistical tools such as
Python, SPSS, KNIME, and advanced MS Excel for data analysis and modeling.

She has published several research papers in national and international journals, including
Scopus-indexed publications, and has presented papers at various national and international
conferences. She has also co-authored a book on Data Analytics and actively contributes to
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