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| successfully organized a Studen Immersion Sesst: and Commerce
p 55t C O STl
| i:lr“‘ﬂfl for Real World Business Growth” o T.ih-ﬁ% Imﬁllﬁ aﬂ BT Marketing
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|  field of digital marketing, i 89 0n the dynamic

The session covered key topics  includin Ha its it =3 -

Mmkeling Fhanneis and Strategies, chtica? Apﬁiﬁatizs.ﬂﬁﬂe;;f:mg- o
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examples, students gained a deeper understanding -of hbw ::'Ilgi'l'.frl* 'ﬁ{aﬂ:etin :r ?rld
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The St‘:as_mn was highly informative, engaging, and inspiring for the students
‘ encouraging them to explore innovative marketing practices and industry trends. |
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Cear Ma'am,
(Good evening.

Thank you for the opportunity to conduct the Student Immersion =ession on Digital Marketing far the 334
- . s o n  Studerts, |
with the students and sharing practical insights an digital marketing strategies and real-world business age|
¥ ; i:r"l—l—-..
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The students were highly engaged and showed strong interest in understanding how digital marketing works seyers -+
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concepts such as marketing channels, content strategy, customer journay, and real-world applications. which naican
with indusiry practices, o
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Cwverall, it was an enriching experience. and | truly appreciate the support and coordination fram your sice.
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