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A STUDY ON CONSUMER SATISFACTION
1 20CQC26001 | ABHUITH KM TOWARDS FOOD
A STUDY ON PERCEPTION TOWARDS
9 20CQC26002 | ADARSH RUPAM RELIANCE FRESH
A STUDY ON CONSUMER AWARENESS ON
3 20CQC26003 | ADITYA KARKAL MEESHO APP AMONG WOMEN
20CQC26004 AFREEIN A STUDY ON CUSTOMER SATISFACTION
4 THABASUM WITH RESPECT TO ZOMATO & SWIGGY
20CQC26005 | ALFIYA ZAIBA A STUDY ON DERIVATIVES MARKETING
5 IN INDIA
AMAANULLAH
5 20CQC26006 KHAN
A STUDY ON CUSTOMER SATISFACTION
7 20CQC26008 | ANANYA S ON ATHER
A STUDY ON CUSTOMER LOYALTY
8 20CQC26009 | ANIKESH KUMAR TOWARDS GOOGLE PAY
ASSESSING EMPLOYEE SATISFACTION
20CQC26010 | ANIKET PAUL RELATING TO WORK ENVIRONMENT WITH
9 REFERENCE TO M. B. BRICKS FACTORY
A STUDY ON CONSUMER PERCEPTION
10 20CQC26011 | ANISH AGARWAL TOWARDS LENOVO V/S ACER LAPTOP
A STUDY ON CUSTOMER PREFERENCE
20CQC26012 | APURV SHARAN | TOWARDS ATM WITH REFERENCE TO
11 BANGALORE CITY.
A STUDY ON CUSTOMER SATISFACTION
12 20CQC26013 | BALAJID TOWARDS SECRET HAIRCARE
13 20CQC26014 | C SUDHEER
A STUDY ON CUSTOMER SATISFACTION
14 20CQC26015 | CHAITRAK AT MORE MEGASTORE
20CQC26016 | CHANDAN B R A STUDY ON FINANCIAL PERFORMANCE

15

ANALYSIS AT RAMDEV MARKETING




A STUDY ON CUSTOMER SATISFACTION

16 20CQC26018 | DHANUSH P ON ATHER ENERGY (HR AND FINANCE)
FURQAAN ILYAS | THE STUDY ON IMPACT OF
17 20CQC26019 | AN CRYPTOCURRENCY IN INDIA
A STUDY ON CONSUMER BEHAVIOUR ON
18 20CQC26020 | HARSHA PRABHU | < o i
19 ON ONLINE FOOD DELIVERY ON ZOMATO.
HRITHIK
20 20CQC26022 |\ HERIEE
21 20CQC26023 | HRITHIK REDDY
22 20CQC26024 | HRITHIK S
A STUDY ON GREEN CONSUMERISM WITH
23 20CQC26025 | JYOTHI E SPECIAL REFERENCE TO BANGALORE
A STUDY ON CUSTOMER SATISFACTION
20CQC26027 glEJDNgf('E LOHITH | +5\WARDS NIKE PRODUCTS IN
24 BANGALORE.
A STUDY ON BUSINESS STRATEGY
TOWARDS FEEDBACK SURVEY ON APPLE
20CQC26028 | KUSHAL SR MOBILE USERS IN THE AGE GROUP OF 16-
25 30
MS
20CQC26029 A STUDY ON CUSTOMER PERSPECTIVE
26 DHYANCHAND | TowARDS ONLINE PURCHASES
A STUDY ON CONSUMER SATISFACTION
27 20CQC26030 | MADHU KA S ON BANGALORE BAZAR
20CQC26032 | MANISH KUMAR
28
A STUDY ON DIGITAL MODE OF
20CQC26035 ';/'AORHUAQMAEB 5 PAYMENTS ADOPTED BY SMALL
29 VENDORS
MUKUNDA A STUDY ON MARKETING STRATEGY OF
20CQC26037 | ' Eni o ONEPLUS AND ITS EFFECTS ON
30 CUSTOMERS OF BANGALORE REGION
MURARI A STUDY ON CUSTOMER SATISFACTION
31 20CQC26038 | o\ HHARTH ON E-BANKING SERVICE




A STUDY ON CONSUMER BUYING
BEHAVIOUR AND CONSUMERS ATTITUDE
ON SUSTAINABLE PRODUCTION AND

20€QC26039 | NIDHIKUMARL | - NSUMPTION IN THE FOOD AND
BEVERAGE SECTOR OF KRISHNA
32 KOCHINA
PAVAN KIRTHI ‘A STUDY ON EMPLOYEES’ SATISFACTION
20CQC26040 | \\ AROOP D WITH HR POLICIES WITH REFERENCE TO
33 ULTRATECH CEMENT LTD.’
A STUDY ON EFFECTIVENESS OF
34 20CQC26041 | POOJAS INTERNET OF CONSUMER BEHAVIOUR.
PRAKHAR A STUDY ON CONSUMER PERCEPTION IN
35 20CQC26042 | oo ATHAM SLV CARGO MOVERS
A STUDY ON CUSTOMER SATISFACTION
36 20CQC26043 | PREETHAM P ON VRUKSHAA PLYWOOD
A STUDY ON CUSTOMER RELATIONSHIP
37 20CQC26044 | RAMYAMS MANAGEMENT TOWARDS BLUE HYUNDAI
FIELD STUDY ON CUSTOMER BEHAVIOUR
20CQC26045 | RISHIT KUMAR | AND SATISFACTION TOWARDS TAXI APPS
38 LIKE OLA AND UBER
A STUDY ON EFFECTIVENESS OF ROUND
39 20CQC26046 | RUTHIK G H TABLE MEETING IN TKAP
A STUDY ON CUSTOMER SATISFACTION
40 20€QC26047 | S KARTHIKEYAN | o ) ECTRIC-ONE E-SCOOTER & E-BIKE
‘A STUDY ON ROLE OF SALES PROMOTION
" 20C0C26048 | SAIPRAKUL K P | 120 e S0
‘A STUDY ON CUSTOMER SATISFACTION
TOWARDS CHOCOLATES WITH SPECIAL
20CQC26049 | SAMUEL S REFERENCES TO BANGALORE
42 MUNICIPALITY.’
A STUDY ON CUSTOMER SATISFACTION
WITH THEIR HOUSE INTERIOR WORKS
20CQC26050 | SANTHOSH N WITH REFERENCE TO SNS INTERIOR
43 WORKS.
20C0C26051 | SARASWATHI CUSTOMER PREFERENCE &
44 KOLI SATISFACTION IN METRO (WHOLESALE)
A STUDY ON CONSUMER BEHAVIOUR
20CQC26052 | SATYAM SAGAR | TOWARDS FAST FOOD INDUSTRY WITH
45 SPECIAL REFERENCE TO DOMINO’S PIZZA




20CQC26053 SAYANTAN A STUDY ON CUSTOMER SATISFACTION
46 GOSWAMI ON TRADITIONAL MUSIC.
20CQC26054 SHAIK UZMA A STUDY ON CUSTOMER SATISFACTION
47 KOUSER WITH REFERENCE TO AMARON
20CQC26055 SHASHANK A STUDY ON CUSTOMER SATISFACTION
48 KUMAR SINGH ON HONDA ACTIVA
A STUDY ON IMPACT OF CAREER
COUNSELLING OF STUDENTS IN
20CQC26056 | SHASHIBHUSHAN BANGALORE WITH REFERENCE TO
49 EDUMILESTONE
A STUDY ON CUSTOMER SATISFACTION
50 20CQC26057 | SHIVAKUMAR S ON SS CATERING.
CUSTOMER PERCEPTION TOWARDS FOOD
20CQC26059 SHUBHAM QUALITY OF CATERING COMPANIES WITH
BHUWANIA SPECIAL REFERENCE TO BRAJWASI
51 CATERING
SHUBHAM A STUDY ON CUSTOMER FEEDBACK ON
52 20CQC26060 RANJAN THICK FIBRE
SIDDHARTH
53 20CQC26061 ARUN KUMAR
20CQC26062 SIKILIGIRI BIBI A STUDY ON VARIOUS INVESTMENT
54 AYESHA DECISION IN THE STOCK MARKET
55 20CQC26063 | SUHAS S
A STUDY ON IMPACT OF CAREER
COUNSELLING ON 10TH & 12TH STUDENTS
20CQC26064 | SUPRIYA SINGH OF SILIGURI WITH SPECIAL REFERENCE
56 TO GOBUDEE EDUCARE
A STUDY ON WORK LIFE BALANCE OF
20CQC26065 | TEJASHWINI M WOMEN EMPLOYEE IN GARMENT
57 FACTORY
20C0OC26066 | THANUSHREET | A STUDY ON CONSUMER BUYING
58 BEHAVIOUR AT HERO HONDA SCOOTERS
A STUDY ON CUSTOMER PERCEPTION
59 20CQC26067 | THEJASR TOWARDS DABUR PRODUCTS
A STUDY ON WORKING CAPITAL
20CQC26068 | VAISHNAVIB S MANAGEMENT AND ITS PROFITABILITY
60 IN STARTUPS
61 20CQC26069 | VIJAYA DURGA

A STUDY ON CONSUMER PERCEPTION ON




INDIAN COSMETIC PRODUCTS

A STUDY ON BUSINESS EXPANSION
TOWARDS PAINTING SERVICES WITH

20CQC26070 | VISHNU VIJAY V REFERENCE TO C.I.SPVT LTD AT
62 BANGALORE CITY
“A STUDY ON EFFECTIVENESS OF
20CQC26072 | YUKTHA D INTERNET BANKING WITH RESPECT TO
63 CONSUMER PERSPECTIVE”
RAGHAVENDRA
64 T




