DAYANANDA SAGAR COLLEGE OF ARTS, SCIENCE AND COMMERCE
ShavigeMalleshwara Hills, Kumaraswamy Layout, Bangalore-560082.

BBA/B.Com Department -UG (BU)

Marketing Club
Event Report
Department: BBA/BCom Date: 9" January 2024
sl.Ne. | Particulars Event related Details
1. | Event® Trio C's Talks

2. | Title of the Event Elements of Marketing

3. | Date 9" January, 2024

4, | Time 02:00 PM-04:00 PV

5. | Venue Gallery Room No. 3, Bullding # 13

6. | Resource Person 1 Dr.Mohd. Faroog Pasha

Details
(Profile to be
enclosed)

7. | Topics Covered Elements of Marketing

B, | Resauree P-'er::nn 2 1Y
Details
(Profile to be

M =

9. | Topits Covered Advertising and Promotions

10. | No. Faculty Internal: 02 External: Ml
Participants {Enclose a
copy &f names with
signatures)

11. | No. Student Internal: 60 External: Mil
Participants (Enclose a
copy of names with
signatures) 1

12, | Faculty Coordinator/s Mame: Dr.SudarshanSavanoor

Department Full; BBASB.Com
Designation: Assistant Professor

Full Name: ProfMrs. Rashmil marajl
Department; BBA/B.Com
Designation: Assistant Professor

13,

Student Coardinator/s

Full name’ Ranjani V
Register no: LU03CJZ2C0276
Course, semestor & section | 1] BCom “E'

Full name: Chiranth Haj L
Register no® U0ACJ22C0374
Course, semester & section’ 11T BCom 'E’

14.

Total Expenditure
[Detalls to be

| enclosed)

INR 3,672 /- (Rupees Three Thousand 5i< Hundred Seventy Twao Only)




B

e

(abouts relevant,
clear, and appropriate
photos to be pasted
with title and
explanation, The jpg
files need 1o be
attached)

T SR——
S1.No. Particulars | Event related Details
——15. Spansars and Amount Nl
(if any) Lo
— 16, Program Schedule of | Yes
the Event attached?
__1I-_Fm_ﬂthht link of the | Nil
report uploaded on
College Website =
T 18, Provide the linksof | Nl
[ the report uploaded
on Sodal Media B
149.! Report sent to Mo
| Mewspapers? I yes,
provide
_| cuttings/images: )
[ 20.] Centificates Printed? | No o
| [artach a copy®®)
21.| Feedback Collected? Yes
| (Attach a copy™*) .
22. | anendance Sheet Yes
I\ Attached?"
23.| Summary of the Event | The Trin C's has L:m:ni-l;u'ni.ls oI I'q.-nrﬂing fronm e ||l..|:|"t whis proctives on Hell with
{Around 100 words) his specified domain, That is the club had s eapert itk o above refermd Jopie,
T‘I'm.uq._:h this students g 1 kg physul sy Il1ilr'|'-.l:'”1l|_.'. et ivltles ns HI.I'I-'L‘I'I'I"!JII-[‘_
promotion techniques ond so on. The spokesperson by profession b am academicion
and educationalist serving in Dengaluru University on varloms positions,
The sessivn lell with many contemporary take away os marketing, heed, reperctisshng
futune perspective of such topic in the said dosain.
24, | Photographs of the Yes
Event

MNotes:

etc

P5:

< Whichever column Is not applicable, write as NA.

< If the nothing Is dene [/ gained [ spent, write as No/NIil.

.. IFnrrnat Copy need ta be attached and hard copy need to be filed
* Original sheet need to be filed and scanned copy should be attached

W&

IQAC Coordinator ¢

<

* seminar / Webinar / Workshop / Symposium / Conference f Cultural Fest / Quiz / Sports / Literature Fest,

"-F;;'Im:lpi




DAYANANDA SAGAR COLLEGE OF ARTS, SCIENCE AND COMMERCE
shavigeMalleshwara Hills, Kumaraswamy Layout, Dangalora-5600R7,
BBA/B.Com Department -UG (BU)

Marketing Club
Event Report

Department: BBA/BCom Date: 9" January, 2024

Mhe Trio C's has great hands on leaming from the uehept who proctices on leld with his specilicd demg
That is the club had an expert wlk on above referred topic, Through this students ot 1o know abet Iy
marketing activities as advertising, promotion techniques und so on. The spokesperson by prolession is gn
academician and educationalist serving in Bengalury University on various positions,

TThe sessu lett with many tnntr:mr.-u:lmr}r lake WY 1N lﬂnrkciirlg, need, r::purulmi[:n fiture perspective ol
such topic in the said domain.

ﬂL’ jﬁ/ o .
I ‘ _ S ’Hr/
vént Coordinator H&D/Director IQAC Coordinator”— cipal
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Guest Being Introduced by Student Coordinator
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