Dayananda Sagar College of Arts, Science & Commerce

Consolidated List of Projectof Ly Semester MBA 2023 (202 2023 3atch)

:_ Reg. No. Name ::::ﬂ Topie/Title Guide Name _l
1 [Po3CKZIMO02Z  |SHEETALC HR B ; DEVTOWN PRIVATE LIMITE Or. Ameer Asra Ahmed J
2 |PO3CI21MO0T7__ [SANIAY DATHA HD CREATIVE PERFORMANGE BEHAVIDR: A COMPARATIVE STUDY BETWEEN WOAX FROM HOME AND WORK FROM OFFICE EMPLOYEES Dr. Ameer Asra Ahmed

3 |PO3CIZIMOI0S  |ANUSHA S ROLE OF PSTCHOLOGICAL SAFETY DN EMPLOYEE WELL-BEING WITH REFERENCE T0 COGNIZANT TECHNOLOGY SOLUTIONS INDIA PVT LTD Or. Ameer Asra Ahmed

4 |Foscimonis HR IMFLUENCE OF EMPLOYEE DIVERSITY AND INCLUSIVITY ON_WORKFORCE COMMITMENT Dr. Ameer Asra Avned

5 [PO3CIZIMOLIE  |ROHAN M HR MPACT OF LEADER AFFILWATVE HUMAOUR STYLE ON ENHANCING THE ENGAGEMENT AMONG THE NEW GENERATION EMPLOYEES Or. Ameer Asra Ahmad

Al 38 |CHETHANJ HR DRGANIZATIONAL CULTURE AND ITS INFLUENCE ON DIVERSITY AND INCLUSION IN WORKPLACE Dr. Ameer Asra Ahmed

7 |PO3CI2IMO14D  [SPOORTHI S HF MENTAL HEALTH AND ITS IMPACT ON EMPLOYEE WORKPLACE PRODUCTIVITY Or, Ameer Asra Ahmed

[ [poscizimaier 'SHNMUMAK GR HR OB CRAFTING AND IT5 IMPACT ON WORK ENGAGEMENT IN VIRTUAL TEAMS Dr. Ameer Asra Ahmed

5 |PO3CIZIMOLED | MANAV SAKARIA HR ROLE OF PSTCHOLOGICAL CAFITALIN INFLUENCING THE WORK ENGAGEMENT OF EMPLOYEES AT EDELWELSS Lo Dr. Ameer Asra Ahmed

10 |Po3ciziMOIEs  [FRADNYA SHENVI HR INFLUENCE OF WORK STRESSORS ON PSYCHOLOGICAL DISTRESS AMIDNG EMF A PERSPECTIVE: A STUDY WITH RESPECT TO SOCIETE GENERALE GSC Or. Ameer Asra Ahmed

11 [PO3CIZIMOLTE [SWATHIGC HR ATTITUDE AND PERCEPTION OF EMPLOYEES AND EMPLOYERS TOWARDS REMOTE WORKING Or. Ameer Asta Ahmed |
12 |PosCizim0033  |Ganesh M H Marketing _|O SATISFACTION OF TOYATO LTD Dr. Kadambini Katke B
13 |Po3Cizimooss  [aniln Marketing_|FIOLE OF DATA DRIVEN MARKETING IN SEGMENTATION, TARGETING AND POSITIONING £5: A CONCEPTUAL REVIEW Dr. Kadambini Katke |
14 |POICIZIMO04E  [Swathi S Marke! ROLE OF MARRKET RESEARCH TECHNDLOGIES [N MARKETING STRATEGY OFTIMISATION: ACASE SPECIAL REFERENCE 70 BIG DATA In Kadambinl Kathke |
15 |PO3CI21MD0S3__ |Venkat RohirG Marketing |ROL OF RELATIONSHIP MARKETING [N CONSUMER SATISFACTICN AND RETENTION: A CASE STUDY OF BAIAI AUTOMOBILES Dr. Kadambini Katke |
15 |POICIZIMODSE med Areeb Miarkcting | |A STUDY ON ROLE BRANDING IN MARKETING MiX STRATEGY Or. Kadambini Katke

17 |POICIZIMOOTS _ |Saniay 5 arketing_|ROLE OF EMPLOYER BRANDING I ATTRACTING, RECRUITINGANF EMPLOYEE RETENTIONIN it INDUSTRY Dr. Kadambini Katke 1

FOICIZIMO0E3  |Achyuth Alalageri Miarketing_|ROLE OF BRAND AWARENESS AND BRAND TRUST IN BUILDING BRAND LOYALTY IN ONUINE BUSINESS: A SPECILA REFERENCE 70 FMCG . Kadambini Katke g |

19 |PO3CI21MO0N25  [Rishalv Marketing |/ STUDY ON EFFECTIVENESS CF ADVERTISEMENT AND PROMOTIONAL STRATEGY INFLUENCE ON CONSUMER DECISION MAKING PROCESS Dr. Kadambini Katke
|20_|Posciaamaiaz  [Muralip Marketing | 5TUDY ON ROLE OF DIGITAL MARKETING FRACTICES ON ONUINE BUYING BEHAVIOUR: A SPECIAL REFERENCE TO ELECTRONIC PRODLICTS IN BANGALORE. Dr. Kadambini Katke

71 |PO3CIZIMO153  [Ashok keppad Marketing | STUDY GN COMPARISION OF CUSTOMER SATISFACTION AMONG THE USERS OF GOOGLE PAT AND AMAZON PAY Dr. Kadambini Katke

71 |PO3CIZIMO1EZ  |Sabyasai panigrahi Marketing | A STUGY ON CHALLE NGES OF AURAL MARKETING AND THE ROLE OF DIGITAL TECHNOLOGY Dr. Kadambini Katke )
23 |PO3CIZIMOL30  [SUHASNS _‘__HNAME A STUDY O EFFECTTVE STRATEGIES ON MANAGEMENT OF INVENTORY AND BUDGET CONTROLUNG AT HARIPRIYA HEARING SOLUTIONS PRIVATE LIMITED". Prof NAYTANA T |
24 |PO3CI2IMO063 |NAVEEN HEGDE FINANCE __|"A STUDY ON AN INVESTMENTS IN JRG SECURITIES LTD. BENGALURU', Prof MAYANA T

75 [FOIC7IMOD0S |SHENIRA SUNIL MAHISEKAR __|FINANCE A STUDY DN INVESTMENT ANALYSIE AND PORTFOLIO MANAGEMENT I RETAIL, PETHOLEUM AND HOSPITALITY INDUSTRY”. ProfNAYANAT

[25 [P03CiZIMO0ED | M DHANUSH FRGANCE | *THE STUDY OF CASH FLOW STATEMENT [N BHARATHI CEMENT PVT, LTD, KADAPA”. T

27 |PO3CIZIMOLSS  |SHASHANKKS FINANGE |7A STUDY DM THE EFFECT OF STOCK SPLIT ANNDUNCEMENT ON THE STOCK PRICE OF SELECTED INDWAN COMPANIES®. Brof NAYANAT

18 |PO3CIZIMOOSE  |UMAAS TRGANCE | A STUDY ON COST ANALYSIS OF VOLVO CE [NDIA PT. LTD". Prof NAYANAT

79 |PO3CIZIMOLLL  [SANIANA BV TRGANCE |- A STUDY ON THE WAPACT OF CORPORATE SOCIAL RESPONSIBILITY ON FINANCIAL PERFORMANCE WITH REFERENCE TO IT COMPANIES". Prof. NAYANA T

30 |PO3CI2IMOLSD  [ABHISHEE G FINANGE"AETUDY OF DAIRY PRODUCTS IN HORECA SEGMENT WITH SPECIAL REFERENCE TO ARNA MILK FOODS", ProkNAYANAT

31 [PO3CIZIMO004  |RAKSHITHA S FNANCE |7 A STUDY G AUDIT AND ACCOUNTING FROCEDURE AT SPANIDEA SYSTEMS PVT. LTO" Prof. NAYANA T

32 |POACIZIMO0S0  |UZMZ AFZAL KHAN FINANCE AN ANALYSIS OF STOCK PRICES OF B5E SELECTED STOCKS USING THE CAPM MODEL, Prof NAYANA T

33 [P03CI2iM0020  |PRADEER A HAM A STUDY ON TATA POWER SOLAR SYSTEM LIMITED BANGALORE™, Prof NATANA T

34 |PO3CIZIMOIDS  |KARUNYA RAM M HR ASTUDY ON IMPACT OF WORK LIFE BALANCE ON PERFORMANCE OF EMPLOYEES WITH REFERENCE TO DEVIOWHN Prof. VAIBHAV PATIL

|35 _[po3cizimooz7  [VANDANA CL HA A STUDY ON RELATIONSHIP BETWEEN EMPLOYEE COMMITMENT AND ORGANZATIONAL WANCE WITH REFERENCE TO QUESS CORP LTD" Pprof. VAIBHAY PATIL

36 |POICIZIMOLIG | SHIVAMISR HAL (A STUDY ON EMPL ENT PRACTISES AT HIMATSINGKA SEIDE LIMITED Praf. VAIEHAV PATIL

37 [Po3CiziMELIZ (M SNDHU HR ASTUDY ON TWITH REFRENCE TO SHANTHALA SPHEROCAST PAT LTD Prof, VAIBHAY PATIL

36 |PDICIZIMO03  [TEJASWINIR H A STUDY O STRESS MANAGEMENT PRACTICES WITH SPECIAL REFERENCE TO ORACLE CORPORATION BANGALORE Praf. VAIBHAV PATIL

35 [PO3CIZIMO11T  [SUMURHAS HRL ASTUDY DY TRAINING AND DEVELGPMENT PRACTICES WITH SPECIAL REFERENCE TO QUESS CORP BANGALORE Prof. VAIHAV PATIL

20 [PO3CIIIMO0LE | AISHWARYA P KOVALLIMATH _ HR A STUDY DN EMPLOYEE ATTRITION WITH REFERENCE TO ITC LIMITED, BAKGALORE Prol. VAIBHAV PATIL

&1 |POICIZINDLZL B HR A STUD'Y OM RECRUITMENT AND SELECTION PROCESS AT RADIANT MANPOWER SERVICES Prof. VAIBHAY PATIL

22 [POICITINDO4]  [MANCY EUNICE C HR A STLIDY ON WORK CULTURE AND 15 INFLUENCE ON EMPLOYEE PRODUCTIVITY AT BEML LTD Prof. VAIBHAY PATIL

43 |Poac] G HR A STUDY DN EFFECTIVENESS OF GRIEVANCE HANDLING MECHANISIM AT SUREWORKS INFOTECH PRIVATE LTD. Pref. VAIBHAV PATIL

&3 |[POICIZIMDOZE  |YASH JAIN HA [ STUDY ON JNAL O ATION & CULTURE ON EMPLOYEE & ITS IMPACT ON EMPLOYEE PERFORMANCE AT BISLER| BANGALORE, Prof, VAIBHAY PATIL

45 [2000CMDINE  [RIVA SINHA HA A STUDY ON EFFECTIVENESS OF PERFORMANCE APRRAISAL IN MAHARA] SOAP INOUSTRY PYTLTD Prof. VAIEHAY PATIL

46 |PO3CIZIMO0DT _[shamrao MET A STUDY D FUTUAE SCOPE OF ENTERPAISE RESOURCE PLANING (ERP) AND SUPPLY CHAIN MANAGEMENT [SCM] IN FMCG INDUSTRY OF INDWA Pprof. Col Prasanna Kumar

47 _|PO3CIZIMO016  |Prema ) M MKT 7 COMPARATIVE ANALYSIS ON CUSTOMER SATISFACTION OF RELIANCE 110 AND AIRTEL SERVICE PROVIDERS IN BANGALORE Praf. Col Prasanna Kumar
48 _|PO3CIZIMO0TL |Aishwarya v MKT A STUDY OF THE IMPACT OF CADBURY'S ADVERTISEMENT CAMPAIGN ON THEIR CUSTOMER ACQUISITION AND SALE VOLUMES [N INDIA [N LAST FIVE YEARS Prof, Cal Prasanna Kumar
49 [Poaciaimon?s  [suswata Ghosh Dastidar M (% STUDY OF CONSUMER ATTITUDE AND SATISFACTION LEVEL TOWARDS THE SERVICES OFFERED BY THE S IN PAST 3 YEARS Prof. Col Prasanna Kumar




PO3CI2IMO07S | Likhith YK MKT A STUDY ON MEASURING SERVICE QUALITY AND CUSTOMER SATISFACTION IN FUEL STATION WITH REFERENCE TO SATTVA FUELS IN DABASPET Prof. Cal Prasanna Kumar
PO3CI21M0080_ |Omer N Farcak MKT A STUDY OF DIGITAL MARKETING STRATEGIES FOR ENHANCING CUSTOMER ENGAGEMENT AND LOYALTY ON INSTAGRAM AMONG INDIAN C Prof. Col Prasanna Kumar
PO3ICIZIMOOS1 | Nanjundesh V Jaiihal MKT A STUDY ON POST COVID PUACHASING BEHAVIOR OF MILLENNIAL CONSUMERS OF AAYMOND LTO WITH SPECIAL AEFERENCE TO THEIR NEW-AGE OFFERINGS Prof. Col Prasanna Kurmar
PO3C [ Ammuth R MKT A& STUDY TO ANALYSE THE SUPPLY CHAIN PRACTICES ADOPTED B8Y DARSHAN INTERNATIONAL, AND IT'S IMPACT ON THEIR BOTTOM-LINE Prof, Col Prasanna Kumar
54 |PO3CIZIMOOSS Sumanth § MXT A STUDY DN MARUTI SLIZUEIS MARKET SEGMENTATION STRATEGY AND IT5 IMPACT ON SALES GAOWTH IN INDIA Prof. Col Prasanna Kumar
55 |PO3CIZIMO110 Eaveri P MXT A STUDY TO ANALYSE THE EFFECT OF MATERIAL MANAGEMENT TECHNIQLES ON PAODUCTION PLANNING PROCESS OF DARSHAN INTERNATIONAL COMPANY, CHAMRAIPET Prof. Col Prasanna Kumar
LPOM’_IZIMDH! m(k KT ANALYSIS OF THE MARKETING STRATEGY OF NIKE IN LAST & YEARS O THEIR CONSUMER BEHAVIOUR TOWAR DS THEIR YOUTH FOOTWEAR SEGMENT Prof. Col Prasanna Kumar
isr_ PO3CIZIMOOS0 | ATHMIKA H 5 |H& A STUDY ON EFFICIENCY OF EMPLOYEE HIRING, CAND:DATE QUANTITY, COST OF HIRE AND EFFICIENCY OF REC AND SELECTION PROCESS Or. Seikantamurthy MR
58 [PO3CIZIMOLII0  |IAYASIMHA N P HR ROLE OF DIGITAL MARKETING ACTIVITIES IN CUSTOMER INTENTIONS: PERSPECTIVE OF KSF-3 CORPORATE SERVICES PVT, LT0. or. thy MR
|se_ [Po3cizamoos7 |SvEDA MUSKAAN HR A PROJECT REPORT ON WORK LIFE BALANCE OF EMPLOYEES |N TCS, BENGALURU; A MARKET AESEARCH FOR BIZCAT CONSULTANCY. Or. Srikantamurthy ML
60 [POICIZIMOOES  [SAGAR. D, TARAL HR "KEYWORD AND ITS EFFECTIVENESS ON DIGI INFINIT! BANGALORE” Dr. Srik MA.
61 [PO3CI2IMOLZS |5 JAGATH LUWAL REDDY HR * ASTUDY ON PRODUCT ALANNING, TOTAL QUALITY MANAGEMENT AND PRODUCT DISTRIBLITION WITH REFERENGE TO. o Or. Srikantamurthy M.R.
|62_[poscizimoies_ |oHanvio.c HR “A STUDY ON THE EMPOLYEES PERFORMANCE APPRAISAL AND ITS EFFECTS ON WORKERS MOTIVATION AT DARSHAN INTERNATIONAL or. hy MR,
|s3_|roac RAHUL KULKARNI I'ﬁ "A CO STUDY OM ELEVATING BRAND FOR ESHWAR AGRO TECH" D, MR
64 [PO3CIZIMOIES  [KARTHIKL M HR "EMPIRICAL STUDY ON CONSUMER VALUE AND SATISFACTION AT DARSHAN INTERNATIONALCOMPANY, CHAMARAIPET™ Or. Srikantamurthy M.R.
65 |roscizimoids  [VENNILAS tm “ROLE OF MIGITAL MARKETING STRATEGIES IN COMPANY REVENUE GENERATION WITH REFERENCE TO JIVA AUTOMATION Or. Srikantamurthy M.R.
|66 _[Poacizimonzs MIANA S HR BRAND OF WOMEN'S HEALTH HYGIENE ORGANIC PRODUCTS LISING SOCIAL MEDIA MARKETING or. MA.
67 |PO3CI21M0170 [ MANDI KUMAR HR A STUDY ON BUILDING BRAND AWARENESS AMONG DEMOGRAPHHIC SEGMENTATION USING SOUAL MEDIA MARKETING FOR KOTAK MAHINDRA BANK Dt Seikantamurthy M.A.
- A PROJECT ON EVALUATING THE OLA ELECTRIC TWO-WHEELER MARKET POTENTIAL IN BENGALURU THROUGH USER PERCEPTION; A MARKET RESEARCH FOR BIZCAT v
68 |POICIZIMOOZS Pawar Harshvardhan |marketing MAANAGEMENT CONSULTANCY. Dir. Vinish P
|e2_[Po3cimooe7  |shivanio A STUDY ON BRAND POSITIONING AND CUSTOMER PERCEPTION TOWARDS FUNDERMAX Or. Vinish P
E__- PO3CI21MO072 Pavvan S Karasthalmath A FRICE COMPETITIVE ANALYSIS OF MANDINI VS OTHER LEADING BAANDS [N DHARWAD CITY Dr. Vinish P
71_[P03CI21MO072  |Vinavakumar Dorts CAAFTING SUCCESS KEYWORD RESEARCH, BOOKMARKING, & STTE PERFOMANCE ANALYSIS AT AVENTION TECHONOGLIES PRIVATE LIMITED, BANGALDRE O, Vinish P
2 [roscrivnies  ISANDE EOWTA RS Sarketing :-multma ;r;mr:ﬂmmumnsmlm THROUGH IMPACTFLIL CAUSE RELATED MARKETING [NITIATIVES MEASURING THE CAMPAIGN EFFECTIVENESS FOR YOUR DESIGN
73 |PO3CIZIMO0ET  |K Rakshah ing__| A STUDY ON PRODUCT POATFOUIO PERFORMANCE OF JAGATH PHARMA INDUSTRY, BANGLORE Dr. Vinish
74_|POICIZIMOOSS | Harish kumar | Marketing | EXPLORING GENERATION Z CONSUMER BRAND PERCEFTION OF OKINAWA AEROTECH PRIVATE LTD, BENGALURU inr.wnisnp
75_|PO3CIZIMOLS lmmﬂ budinalamath Marketng | ANAYLSING CURRENT MARKET LANDSCAPE AND ANTICIPATING FUTURE DEMAND FOR HDFC MUTUAL FUNDS IN MANGALORE CITY |or. Vinish P
E PO3CI21MO127 EOSINEPALLI ARAVIND L’:!_a_@s.ng PATIENT WAITING EXPERIENCE DURING SERVICE ENCOUNTERS AT DIVINE SPECIALITY HOSPITAL, BANGALDRE. lg.\ﬂnlsh P
77_|Po3cRimones !mm Faj R Marketing_| ASTUDY O STRATEGIES OF USHA ARMOUR PRIVATE LIMITED Dr. Vinish P
78 [PO3CI2IMDIES | Yashashree shesty Marketing | ANALYSING CUSTOMER SATISFACTION AND LOYALTY N COMMERCIAL CONSTRUCTION PROJECT BY RAMALINGAM CONSTRUCTION COMPANY PVT LTD Or.Vinish 7
T3 |PO3CIZIMOITT PRAOYOTH K G FINANCE A STUDY ON BUDGETARY CONTROL AND TECHNIOUES WITH REFERNCE TO SHIMUL SHIVAMOGGA CR
BO |PO3C A THEU FINANCE |4 STUDY ON INVENTORY MANAGEMENT AT OAIENT BELL LIMITED-HOSKOTE SHASHIKUMAR C
81 [PO3CI2IMOO0E  [PRAJWAL FINANCE |4 STUDY ON FINANCIAL PERFORMANCE AT HINDUSTAN AERONAUTICS LIMITED cR
82 |[Poac [AnaGHA B FINANCE |4 STUDY ON PER CE ANALYSIS OF SELECTED MUTUAL FUND COMPANIES R
B3 |PO3CIZIMOLEL MANDI KL FINANCE A STUDY ON RECEIVASLE WENT AT THE HIMALAYA WELLNESS COMPANY R
L POICIZIMD09R SWATI G HIREMATH HR |4 STUDY ON EMPLOYEE JOURNEY MAPING AT ITC LIMITED [SHASHIKUMAR CR
85 [PDICIZIMO166 | ANAGHA INAMDAR FINANCE _ |STUDY ON CHALLENGES OF CROSS BORDER PAYMENTS AT STONEX GAOUP (GLOBAL PAYMENTS] [sHASHIRUMAR C R
[85_|PO3CI21MDO36__|VIDYA SHREE R FINANCE A STUDY ON FUND T AT HOFC BANK Bl cR
87 _|P03CI21M0017  [GURLPRASAD I R FINANCE 4 STUDY ON CUSTOM DUTY STAATEGY OF BHARATH ELECTRONICS LIITED COMPANY'S IMPORT AND EXFORT OPERATIONS | cR
88 _[POICI21MDIS0  |susHMA P FINANCE A STUDY ON FINANCIAL PLANNING FOR SALARIED EMPLOYEES AND TAX SAVING AT ITC LIMITED |sHASHIKUMAR CR
89 |PO3CI21IMO179  [GURLIPRASAD K A FINANCE A STUDY ON COMPARATIVE ANALYSIS OF RETURMS OF CHEMICAL SECTOR STOCKS TO CHANGE IN CRUDE GIL PRICE R
2 STUDY O STOCK EVALUATION OF CONTINENTAL AUTOMGTIVES
0 |POICI2IMDEZ | Yelugot Ganga Maga Vishnu  (Finance | e L oy Or Smeen Ay
91 [POICI2IMO0I3 | ¥ogin krishna Bhandarkar Finance |4 STUDY ON CORPORATE £ AND CSR REPORTING OF SELECT COMPANIES IN INDIA WITH REFERENCE TO BIZCOM SEAVICES LTD Alury
92 [POICIZIMOIST  |Prival Finance A STUDY ON THE IMPACT OF UPGRADES AND DOWNGRADES ISSUED BY PROFESSIONAL STOCK ANALYSTS ON SHARE PRICES OF SELECT STOCKS DrSumera Aluru
33 |POICIZIMDI3] |SAUD EHAN Finance  [INVESTOR PERCEPTION AND PREFERENCE TOWARDS IMPACT INVESTING THROUGH CARBON TRADING AT BIZCON SEAVICES Or Sumera Aluru
54 |Poscizivoos2  |vinay ks [ El :l:{u; O COMPARATIVE ANALYSIS OF PROMINENT SUSTAINABILITY INDICES OF BSE AND NSE WITH REFERENCE T0 BLZCON SERVICES (SEARCHBOURNE CONSULTING PRIVATE T,
95 |POICIZIMOL0B  |NAYANA MS Finance  |A STUDY ON EVALUATION OF INTRA-DALY VOLUME MODELING AND PREDICTION FOR ALGORITHMIC TRADING LISING VWAP WITH REFERENCE TO 1P, MORGAN CHASE B €0 |Dr Sumera Aluru
96 _|PO3CIZIMOOLS  [Arunm Finance  |"ASTUDY OW ADVANCED COMPARATIVE FINANCIAL STATEMENT ANALYSIS FOR DECISION MAKING AT WAYCOOL FOODS AND PRODLCTS PRIVATE LIMITED |or Sumera lin
A STUDY ON SOCIALLY RESPONSIBLE INVESTMENT
97 |PO3CI21MO003  |Akbar Sarang Finance  |PLl EAND WITH REFERENCE TO Dr.Sumera Aluru
TRAS
98 [Po3ci2ivoos1  |SubhashG s nmr%wn ACCELERATING FINANCIAL INCLUSION WITH REFERENCE TO

FINANCE |BrSumera Alury



99 |PO3CI21IMO023  [Tejaswini S G Finance  |CRITICAL ANALYSES OF INFLATION RATE AND ITS IMPACT ON PERSONAL FINANCE INTEREST RATES WITH REFERENCE TO TEAMWORK FINANCE SOLUTIONS, Or.Sumera Abru
100 |PO3CI2IMD035 | Gaurav L Finance A STUDY ON FINANCIAL PERFORMANCE ANALYSIS USING DUPONT AND ECONOMIC VALUE A ) AT JBM OGIHARA AL ITIVE INDIA LIMITED Dr Sumera Alury
101 |PO3CI2IMD025  [SHARATH KUMAR MARKETING |EFFECTIVENESS DF DIGITAL LEARNING IN CAREER ADVANCEMENT: A STUDY PERTAINING TO UPGRAD Prof. Tejaswini L Kulkarni
102 |POICIAIMO042 | Thaikadan Sooraj Sukumaran__|Marketing | A STLIDY ON EFFECTIVENESS OF STAVICE QUALITY DIMENSIONS IN HOTEL INDUSTRY WITH REFERNCE TO TINTON ADVENTURE RESORT Prof. Tejaswini L Kulkarni
103 [PO3CI2IMO0S4  |RAHULD Marketing | "A STUDY ON THE ROLE OF GAMIFICATION IN DIGITAL MARKETING CAMPAIGNS™ Prof. Tejaswini L Kulkarni
104 |PO3CI2IMO0B2 | Keerthana § E__|AN ANALYSIS OF CONSUMER'S ONLINE AND OFFLINE SHOPPING BEHAVIOUR, WITH SPECIFIC REFERENCE TO APPARELS CATEGORY. Prof. Te|aswini L Kulkarni
105 |PO3C121M0096_[Nichi Shree M Marketing | "A STUDY ON BRAND LOYALTY OF NANDINI OF KARNATAKA MILK FEDERATION LIMITED IN BANGALORE CITY~. Prof. Tejaswini L Kulkarni
106 |PO3CI2IM0115  [Tarun Sai M HR A STUDY ON IMPACT OF EMPLOYER-EMPLOYEE RELATIONSHIP ON JOB SATIFACTION WITH SFECIAL REFERENCE TO DESEAT STORAM TECHNOLOGIES FYT. LTD Pref. Tejaswini L Kulkarni
107 |PO3CI2IMO118  [Spoorthy T HR IMPACT OF ORGANIZATIONAL CULTURE ON EMPLOYEE RETENTION IN IT INDUSTRY Prof. Tejaswini L Kulkarni
108 [PO3CIZIMOLZZ  [VUIAYA LAKSHMI P HR A STUDY ON MEASURING THE EFFICIENCY & EFFECTIVENESS OF DIGITAL RECRUITMENT Prof. Tejaswini L Kulkamni
109 [P03CI21M0128 _ |Teertha Kumarkn Marketing _|A STUDY ON BRAND PROMOTION AND ITS IMPACT WITH REFERENCE TO MEDIA CONNECT Prof, Tejaswini L Kulkarni
110 |PO3CIZIMDISS  |SAYED SUMAIB AHMED Marketing |"A STUDY ON THE EFFECTS OF SOCIAL MEDIA MARKETING ON NEW PRODUCT AND BRAND Prof. Tejaswin L Kulkarni
111 [POICIZIMO157  [Sharat Ganesh Shetty ' |A STUDY ON IMPACT OF S0CIAL MEDIA ON BUSINESS AND COMPANY IMAGE Prof. Tejaswini L Kulkam|
112 [POCIZIMD0BE  [Lokeshwaran N HR A STUDY ON IMPACT OF O TIONAL CULTURE ON EMPLOYMENT RETENTION IN IT INDUSTRY Prof. 8 R Marasimha Murthy
113 |PO3CIZIMOLTS  |Maheshwari Finanace  |STUDY ON EXPLORING THE PERCEPECTIVES OF FINANCIAL INVESTORS TOWARDS GREEN BONDS AT 100 BANK Prof. 8 R Marasimha Murthy
114 [Po3CIZIMO13S M Kadam Finanace  |AN EMPIRICAL STUDY ON INVESTORS BEHAVIORAL FINANCE N GOLD INVESTMENT ALTERNATIVES AND UNDERSTANDING PREFERENCES AND DECEION-MAKING Prof. 8 & Narasimha Murthy
115 [PO3CIZIMO0Z1  |Shreyas Shirahatt Finanace _ |A STUDY ON QUALITY AND QUANTITATIVE ANALYSIS OF IDFC FIRST BANK" Prof. B R Narasimha Murthy
116 |POICIZIMOO02  [Tanmay Sapre Finanace | A STUDY OF FOREX MARKET AND AMALYSIS OF MAJOR CURRENCIES AT STONEX Prof. B R Narasimha Murthy
117 | POICIZIMODAD  [Kavya Gudigar Finanace | A STUDY ON CASH FLOW STATEMENT ANALYSIS OF HDFC BANK Prof. B R Narasimha Murthy
118 |PO3CI2IMO00S  |Vinay N Korabu Finanace  |ASTUDY ON INVESTERS' PERCEPTION TOWARDS INVESTMENT IN STOCK MARKET Prof. B R Narasimha Murthy
119 [POSCIZIMOI00 | Neetu sanjznam Finanace | *A STUDY ON INFLUENCE OF EXCHANGE RATE AND INFLATIGN RATE ON BOMBAY STOCK EXCHANGE (35E] SENSEX AND NATIONAL STOCK EXCHANGE (MSE) Prof. BR Murthy
120 |PO3CI21IMOD1S  |Revatnlm Fingnace A STUDY ON COST ESTIMATION OF QUAUFCATION TESTING OF LED LIGHTS IN CEMILAC Prof. 8 R Narasimha Murthy
121 |PO3CI2IMO0S?  [Sahanes Finanace  |A STUDY ON CASH MANAGEMENT AND TREASURY OPERATION AT HAL Prof. B R Narasimha Murthy
122 [PO3CIZIMO035  |Bhavana D finanace | A STUDY ON CAPITAL STRUCTURE AND ITS IMPACT CN PROFITABILITY WITH REFERENCE TO VAL LOGISTICS LTD" Pref. 8 R Narasimha Murthy
123 |PO3CI21MD0S1  |Adamsh KN Finance  |ASTUDY DN LENDING PROCESS OF MAHINDRA AND FINANCE LTD Prof.X.5.Gopal
124 |PO3CIZIMO01] | Diganth Indresh Finance A STUDY ON THE IMPACT OF GST ON SMALL AND MEDIUM ENTERPRISES Prof X.5.Gopal
[125 [PO3CIZIMO158 | Ganesh rede Fingnce  |A STUDY ON FINANCIAL PERFORMANCE OF MAMESTE EXPORTS LTD, USING ALTMAN'S Z SCORE MODEL Prof.X.5.Gopal
126 [PO3CI21MD133 | Gayak Gowda DN Finance  |A STUDY ON 'FINANCIAL IMPLICATIONS OF SUPPLY CHAIN AT RADALL INDIA [PYT) LTD. Prof.K.5.Gopal
127 [PO3CIZIMO1EZ  |Rindhy Shekar Finance  |A STUDY ON WORKING CAPITAL MANAGEMENT WITH SPECIAL REFERENCE TO 18M AUTO LTD, Prof.K.5.Gopal
128 [PO3CI21MO070  |Mangj Kumar GV Finanee A STUDY ON COMPARATIVE ANALYSIS OF THE OLD AND NEW PERSONAL INCOME TAX REGIME IN INDIA Prof.X.S.Gopal
129 [FO3CI21M0085 | Naveen Kumar S Finance A FEASIBILITY STUDY ON HYPOTHECATION FINANCING OF CA LDANS WITH SPECIAL REFERENCE TO KOTAK MAHINDRA BANK. Prof X.5.Gopal
130 [PO3CI21MD034 | Nikhil Sughakar Naik Finance |4 STUDY ON COST MANAGEMENT AND COST REDUCTION TECHNIQUES IN TATA ADVANCED SYSTEMS LTD { SUBSIDIARY OF TATA POWERLTD) Prof X.5.Gopal
(131 [POSCI21MD048 | Pragrya ¥ Finance A STUDY ON EMPLOYEE STOCK OPTION PLANS OF SELECTED COMPANIES LISTED AT NSE Prof X.5.Gopal
132 [PO3CIZIMD14S  [Rajestwari ¥ Finance  |ASTUDY ON THE ROLE, RISK AND RETURNS OF CRYFTO CURRENCY. Prof X.5.Gogal
133 |PO3CIZAMOL43  [Santash B Noal Finance  |ASTUDY ON ASSET ALLOCATION PREFERENCES IN PERSONAL WEALTH MANAGEMENT AT CHRIS WEALTH MANAGENIENT. Prof.X.S.Gopal
134 |PO3CI2IMO0DL | Pavin H ing__[IMPACT OF DIGITAL ON PURCHASING JA OF CONSUMERS IN BENGALUAU Dr. € B Venkata Krishna Prasad
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