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Date; 17.11.2023

Dear Faculty Members,

Subject: - specialization Orientation Program for MBA-BL 2 Gemester Students
sation Orientation Frograrm for MAEBA 2od
program will focus on four major
and Business Analytics.

The department is organizing Omline Speciali
Semester  Students acheduled on29.11.2023. The
specializations: Finance, Human Resources, Murketing,
Program Overview:

Introduction by Dr. BR Venkatesh

% Dr. BR Venkatesh, the Director of the MBA program, will commence the program
with an introduction to the specializalions and an overview of their significance in the

contemporary business |andscape.

% [ndividual subject srientation by respective faculty:
. Dr. Chetan Shetry (Finance)
. DrSrikantamurthy (Human Resources)

+  Dr.Krishnaprasad (Marketing)
. Dr.Vinish P (Business Analytics)

Purpose of the Orientation Program:
+ Gain insights into each specialization offered in the MBA program.

Understand the relevance and spplicability of each specinlization in the current

busingss envireiment-

+ [Interact with renowned faculty me

each specialization.
+ Mualke informed decisions about your chosen specialization path.
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DAYANANDA SAGAR COLLEGE OF ARTS SCIENCE AND COMMERCE
Shavige Mallesbwara Hills, Kaunsarswamy Loyoul, Bangalore-S60082
Tnternal Quality Assurance Cell (IQAC) Cell

Report of the Event Conducted

Department: MEA-BU Drate: 29.11.2023
51. No, Particulars Event related Details
1. | Event* Origitation Program
1. | Tithe of the Event Specialization Orientution Program for HH-A__H-E 2 -‘.1=m'=*.-1=1_55|.udw‘1$
3. | Date 25, 11,2023
4. | Time L1:50 MM b 0L F".-!l
5. | Yenus Lot Matform h 1__|'-:."'?nnn1 1¢S5 16k 1554 ]
6. | Resourte Persons Dr. BE Venkatesh ‘
Details*™ Dr. Krishnapraead
Dr. Winish P
0. Chetan Shecty
D Brikantamerthy
7. | Topics Covered Fiounee, Human Resowrees, Mark—:tmg and Busimess Analytics 5 |3-_L|:|a]-;-ztn:|n
B | Resource Persom 2 NA
Detafls** |
(Profile to be enclosed) _
9. Topics Covered MA
10, | Mo. Facolty Lotermnl: 13 External: L
Partcipants (Enclose a ,
copy of names with |
gigmatnres) | |
1L | No. Student Loteroal: 15D External: | W EY |
Participanis (Enclose a
capy of names with
siguatures)
12. | Faculty Coordinators | Dr. Chetan Shetiy T
13. | Student Coordinatur/s | NA
14, Total Expenditare NA
{Dretalls to be enclused)
15. | Sponsors and Amount | NA
| (il aoy]
16. | Apenda of the Event Introduction by Dr. BR Venkatosh - Dicector, MBA
Finange Specinlization orientation by Tir, Chetan Shatty
Humun Resourcos Specinlization enentation by Dr. Srikantamonhy
Markcting Specialization aricntation by Dr. Krishnaprasad
Husiness Aoulviics Specialization orientation by D, Vinish P
Question and Angwer Session
17. | Report uploaded on Yes
collepe webslte? I yus,
| give detalls;
18,  Report sent to media? | No
_ IFves, pive detalls: .
19. | Report upleaded In Yo -




| pive detalls;

20.

Socinl Media? IT ves,

Certificates Printed?

__| (Enclose a copy***) |

21.

22,

Feedback Collected?

_{Enclose a opy***)

MNA

MA

Summary of the Event
(Minimom 100 words)

Ubjective:
The primary objective of the Specialization Orientation Program wis 1o
provide MBA Znd Semester Students with a detailed insight into four Core
and Dhual specializations: Finance, Human Resources, Marketing, and
Business Analylics. The Orientation Program aimed to deepen understanding,

enhance  skills, and  facilitate  inforsed decimon-making  regarding
apecialization choices,

Introduction by Dr. BR Venkatesh - Director, MBA: The Specialization
Otientation Program for MBA Znd Semester Students was insugurated by D,
BE Venbatesh, the Dircctor of the MBA propeam. In his opening remarks,
D, Wenkatesh cmphasized the significance of specialization in shapimg the
cureer trajectocies of the students. Ile undemcored the dynamic nature of the
business landscape and fhe importance of acquiring specialized knewledge (o |
navigate it ruccesstully. '
Dr. Wenkatesh highliphted the evolving demands of the industry and how the
MBA program is stuctured to provide smdents with s well-rounded
education while also allowing them o delve deeply into their chosen felds.
He encouraged students to approach ihe orientation progeam with enthusiasm, |
curiosity, and a proactive mindset, as the ingights guined would play a pivosal |
rofe in their geademic and professional journeys.

Fininee Specialization orlentnfivn by Dr. Chetan Shettyr Dr. Chetan
shetty eommenced the Finance Bpocializition odentation with an overview of
the [nunce placement reeords, ITe elucidated the critical role of finance in
driving business decisions und navigating the complexities of global markets, |
I, Shelly siressed the importance of financial acumen in stratepic planning |
amd provided real-world examples to illustrate key concepts followed by ey |
subjects in 37 sem specialiation.

Human Resvurees Specialization orlentation by Dr. Srikantamurihy: Dr.
Srikantapurthy, in the Human Resources oricntation, laid the foundation by
distussing the stmtegic role HR plavs in orpanizational suceess. He |
underscored the significance of elfective talent managementl, emplovee
engagement, and maintaining B positive  workplace  culmre. Dy,
Srikantamurthy's engaging presentation style fcilitated a deep understanding |
of the infricacies of human Tesoures menuwrement. [
Marketing Specialization orlentation by Dr. Krishnaprasad: Dr.
Erishnuprased delved into the woerdd of marketing, emphasizing the
impertance of markel research and consumer beohavior unulysis. He discussed
innovative product development stratepies, branding techniques, and the |
dinamie landscape of digitsl macketing. D Krishnaprased™s - orentation |
pimed to equip Rudents with the skillsi necessary to navigate the ever-
evolving field of marketing.

Business Analytics Speclalization orientation by Dr. Vimish P: The
Business Analviics orientation by Dr. Yinish P focused on the mansformative
power of data in decision-making. Dr. Vinish P introduced students to the

fundumentals of dala analvlics, predictive modeling, and machine learning




various subjects in Analytics specialization.
Question and Answer Session: Participants actively engaged in the
crientation program, showcasing their enthusissm for learning and exploring
the nuances of each specinlization. All the queries of the students addressed
by the direcior,

Concluslon: The Specialization Orientation Program, under the guidance of
Dr. BR Venkatesh, successfully set the tone for an insightful and engaging
exploration of Finance, Human Resources, Marketing, and Business
Analytics. The urientation program, lod by esteemed faculty members,
provided a platform for smdents to develop a muanced understanding of their
chosen specializations. The prosctive invelvement of participants, coupled
with positive feedback, underscores the success of the program in preparing
MBA 2nd Semester Students for the challenges and opportanities that e |
ahead in their respective ficlds.

13. | Photographs of the
Evenl

(At least 10 relevant,
clear, and appropriate
photos with title and
explanation. The jpg
files need to be
atiached}

Attached,

Muies:

* Seminar / Workshop / Symposium / Conference ! Culiural Fest/ Quiz / Sports / Literarure Fest, ete.
** Wame / Organization ! Designation ! Area of Experlise

4+ Format Copy eed to be attached and hard copy need lo be filed
P5: Whichever column is nof applicable, write as NA.

(Lel5m

NV A )7~

o E

Event Coordinater HOD/Director I0AC Head . H«:“thcifpal




ricntlimn Progrurs an
. P Sedehdi ol Bpedehcubn ' Tl i
T B M Bowrwwire BN ik e

i il s

P

J== e
I P

Trmres g s BRI e W
Ll s A TR T R
e ide g @alamearab e urdss s

] e
avzkisdia "

_I' Orientation Frogram nn
| Selection of Speclulizativa / Electives
. For 3 Semester MBA studenty

(S EEECRT T

P Lk g 14 g, e LM e

Bsiarrnilrem
Thonplens T

Hi B Pz e lpeu b e W g |

A AN ATEILCTY Lim i

237 e Sl e b B W
5 2 framenl iy

Sl Al e B o

LTI TN T VAT ey

TN FLFCTIVE & g
Aok mp % Freac:

MB4 with
gpecializailon in
Marketing



eanring L ekl

Liamirg o divd spmre o] £T00 0 bt el e L 1]

HK... >

:.; i_-|||.::.\_| !_:'.l.lg

g people

ﬂ N Seyd vd [uon Trass eys

Basiires AnBYTCS

= et B e ool il AT
e o TR u .@
ot VS ST L] .
F_
Epomere Lk T ake-drean =4 . Frok iy taldogiadla:  Dowdie Miced mign:
" W e 8 e et Nl ] iy 2 s g e
prige memisalind L A e L
v e i 1l lr|-llf|l'|\"-
- a3 1] ‘raar
:lbd L At = :--u-.-:.-!'\-'
e o e b
Faser s A T ey g

Il ik Leme e
41 i i

- a -]

CELE G R R LR




